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What is Outcomes Pharmaceutical 
Healthcare®? 

What	  do	  you	  already	  
know	  about	  Outcomes?	  



What is Outcomes Pharmaceutical 
Healthcare®? 

•  A company that has built a nationwide network of 
Personal Pharmacists that deliver MTM services to 
covered members. 

•  Outcomes: 
–  contracts with sponsors to cover MTM services on behalf of one 

or more members. 
–  compensates local Personal Pharmacists for the delivery of 

these services. 
–  documents and reports the value of these services to contracted 

sponsors. 



The Network 

•  UPMC 
•  Humana 

•  Carefirst 
•  Others 

•  Giant 
Eagle 

•  Chains 
 

•  Ind. 
Pharm. 

•  Others 

SPONSERS PHARMACISTS 

Members Services 

Better Patient 
Care 



Revenue from a Prescription 

$63.57  

$15.82  

$1.09  
Drug Acquisition 
Costs from 
Manufacturer or 
Wholesaler 
Pharmacy Operating 
and Overhead Costs 

Pharmacy Net Profit 

•  2010 Average Community Pharmacy Reimbursement per Prescription:  $79.39 



Opportunities for Compensation 

•  Targeted Intervention Program (TIP®) 
–  “Push claims” 

•  Pharmacist Identified Interventions 
–  “Pull claims” 

•  Comprehensive Medication Reviews (CMR) 



Brief Intervention Compensation Rates 



THOUGHTS? 



Creating an Outcomes Account	  
•  “Login” 

– Go to www.getoutcomes.com 
•  “Create an Account” 
•  Register as a technician 
•  Need NABP number of pharmacy 

– Obtain from the pharmacist if you’re not sure what 
is it 

•  Complete one hour training videos and test 
•  Management will approve account 



Targeted Intervention Program 
(TIP®) 

•  Analyze prescription claims data from 
contracted plans to “push” targeted 
interventions to plans’ pharmacy networks 

•  TIPs focus on areas such as: 
–  Cost Efficacy 
–  Inappropriate medications in the elderly 
–  Underuse/Compliance 
–  Needs Therapy 









•  Any time an intervention is made, you 
must follow up with patients in order to bill 
for a TIP 

•  You only have 2 weeks in order to bill from 
the encounter date 

•  The encounter date is the date when the 
last contact was made with the patient 
–  i.e. date of follow up 



Tools and Resources 
•  Outcomes	  

–  General	  
•  Staff	  Informa;on	  Document	  
•  Pharmacy	  Technician	  Guide	  
•  Outcomes	  MTM	  Policy	  and	  Procedure	  Guide	  
•  Prescriber	  Fax	  Form	  

–  Clinical/TIP	  
•  Disease	  State	  Guidelines	  
•  Poten;ally	  Inappropriate	  Medica;on	  
	  	  	  	  	  References	  
•  TIP	  Best	  Prac;ces	  
•  TIP	  Ra;onales	  

•  Other	  	  
–  Online	  Webinars	  

•  Will	  email	  the	  link	  to	  view	  webinars	  
	  



What is my  
role as an 

intern? 



The Study 
•  What role can pharmacy interns play in the rapid 

implementation of MTM services within high-volume 
grocery store chain community pharmacies? 

–  Conduct surveys to measure perceived effectiveness of interns in 
supporting pharmacists to implement and expand MTM services 

–  Facilitate focus group discussions to identify best practices for 
implementation of MTM services in that setting 



Questions? 

Brandon Antinopoulos 
anb131@pitt.edu 
(724) 601-2237 


